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УДК 81.255 

КИТАЙСКИЕ ПАРЕМИИ В СМИ 

И.А. Ходькина  
бакалавр 

Т.А. Шеховцова 
ст. преподаватель кафедры МКП 

Владивостокский государственный университет экономики и сервиса 
Владивосток. Россия 

Статья посвящается исследованию функционирования китайских паремий в англоязычных китай-
ских СМИ. Проведенный анализ показывает, что в большинстве случаев китайские паремии обладают 
особенными функциями. Китайские паремии показывают зна-чимость истории и культуры, и также 
лаконичность, сдержанность и вежливость китайской речи. Для передачи смысла в большинстве случа-
ев используется метод описательного перевода. 

Ключевые слова:  китайские паремии, функционирование, англоязычные китайские СМИ, поговорка, 
пословица. 

CHINESE PAROEMIAS IN MASS MEDIA 

The article is devoted to the study of the functioning of Chinese paroemias in the Eng-lish-language 
mass media of China. According to the study, in most cases, Chinese paroemias are translated using descrip-
tive translation and they have certain functions. Chinese paroemias show the importance of history and cul-
ture, and indicate brevity, restraint and politeness of Chinese speech. 

Keywords:  chinese paroemias, functioning, English-language mass media of China, proverbs, sayings. 

Nowadays Chinese paroemias are frequently used in the English-language mass media of China. Lin-
guist N.F. Alefirenko defined paroemias as aphorisms of the folk, which express a perceived truth based on 
common sense or experience. Paroemias usually contain proverbs and sayings. They are characterized by 
concise forms and instructive meanings [1]. O.V. Nikolaeva and others assumed such Chinese mass media to 
be a kind of cross-cultural communication strategy, which is being carried out by using paroemias [2]. 
I.N. Kokhan, believes that Chinese paroemias are used purposefully both to represent the Chinese values and 
express the China’s attitude to different countries and various international events [3]. The article is devoted 
to the study of the functioning of Chinese paroemias in the English-language mass media of China by means 
of analysis. According to the study, during the translation of Chinese paroemias, descriptive translation is 
used most frequently in order to retain culture features. The Chinese paroemias play a major role, they show 
that the Chinese people are proud of their history, culture and traditions, and also indicate the brevity, re-
straint and politeness of Chinese speech. 

The classification of Chinese phraseological units is completely different from that in other languages. 
In China, they could be divided into: 成语 (Chenyu) idioms or fixed combination of words, in most cases, of 
four characters. They are mainly based on the norms of classical Chinese;谚语 (Yanyu) proverbs or collo-
quial expressions with instructive content; 歇后语 (Xiehouyu) two-part allegorical sayings, in which the 
second part could be omitted; 惯用语 (Guanyongyu) collocations or fixed and short combinations of collo-
quial words, which are mostly of three characters. They are based on the norms of a modern language; 俗语 
(Suyu) well-known expressions, which, compared to proverbs, depend on the context and don’t have instruc-
tive meanings. There are examples of different types of phraseological units from English-language mess 
media of China in the following Table. 

Table  

Examples of different types of Chinese phraseological units 

Types of Chinese phraseological 
units 

Examples used in English-language mess media of China The original Chinese phrase-
ological units 

Chengyu Grinding an iron pestle into a needle. 铁杵磨针 
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Yanyu Frequent shifts make a tree dead but a person prosperous. 树挪死, 人挪活 
 

End of table 

Types of Chinese phraseological 
units 

Examples used in English-language mess media of China The original Chinese phrase-
ological units 

Xiehouyu A weasel pays a Lunar New Year courtesy visit to a 
chicken. 

黄鼠狼给鸡拜年 

Guanyongyu 
(There is no examples in English-
language mass media of China) 

Make an issue of something. 做文章 

Suyu After leaving Suzhou, one will not find another boat to 
ride on. 

苏州过后无艇搭 

 
It is worth noting that due to the lack of metaphor in many Chengyu and Guanyongyu, they are just 

translated as different parts of speech and become unnoticeable in English articles. Therefore Guanyongyu is 
not included in selected examples. But according to the research, Chengyu are used most frequently in such 
mass media even under the circumstances. And Yanyu are the second most common ones. 

However, in the English-language mess media of China people don’t pay attention to the classification 
of these phraseological units, calling them simply “Chinese Proverbs or Sayings”. Some authors, like  
O. V. Nikolaeva, Chen Shumei and others, thought that it makes the text more understandable and accessible 
to foreign readers. Thus, in order to summarize various types of Chinese phraseological units, such terms as 
“paroemias”, “proverbs” or “sayings” will be used in the study. 

For the research, we selected 89 different Chinese paroemias from such Chinese mass media in English 
(2019–2022): “The China News”, “The China Daily”, “The Global Times”, “The People’s Daily”. At the 
same time such dictionaries as “Chengyu Dictionary”, “BKRS” and etc. are used for translation. 

According to the study, Chinese paroemias are mainly used in such articles about China-US relations, 
pandemic and domestic policy. And they are often used to reflect China's attitude to other countries. The 
China-US relations turns out to be the most common theme, since there are 17 paroemias used in articles 
about Chinese-US relations, and 11 out of 17 were negative ones. It indicates the deterioration of the China-
US relations. For example, such a Xiehouyu as 黄鼠狼给鸡拜年, “a Weasel Pays a lunar New Year Cour-
tesy Visit to a Chicken” was used in reply when the United States accused China of violating human rights in 
the Xinjiang-Uyghur Autonomous region of China: 

The diplomat used the sarcastic Chinese proverb «a weasel pays a Lunar New Year courtesy visit to a 
chicken» regarding such countries' attacks and «concerns» about human rights in China's Xinjiang Uygur 
autonomous region [4].  

It’s used to express dissatisfaction to the US, which maliciously concerned about human rights in China. 
As we already mentioned Xiehouyu consist of two parts, there the omitted second part of this paroemia was 
没安好心 “with evil intentions”. In this way the diplomat implied that the US was just trying to find fault 
with China rather than care about the human rights. 

It is worth noting that even when the Chinese people are expressing their dissatisfaction in mass media, 
they don’t use offensive expressions. 小人无朋, “The Immoral Have No Friends” is the rudest expression 
among all 89 examples, which means that immoral people cannot have friends, as they seek nothing but prof-
its. It was also used towards the US, which is the largest violator of international agreements, laws and rules, 
in Chinese opinions: 

The US is dedicated to drawing water to its own mill, and discards the spirit of contract. It is only a matter of 
time before it experiences the truth of the Chinese proverb that says «The immoral have no friends» [5].  

Most of Chinese paroemias in such mass media have positive connotations. Such results indicate the re-
straint and politeness of Chinese speech. Instead of insults, China prefers to use paroemias with positive 
connotations, or some polite expressions. 

Additionally, Chinese paroemias stand out because of its uniqueness. There could be incomprehensible 
and even strange metaphors in Chinese paroemias, due to the features of Chinese culture and tradition. For 
example, When China was reported to have sent doctors and some medical devices to other countries, some 
countries, including the United States, suspected that China was just trying to hide the origin of COVID-19, 
instead of helping others. In response to such accusations, such a proverb好心当成驴肝肺, “a man's kind 
heart should not be regarded as the liver and lung of a donkey” was used: 
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China's willingness to help others should be encouraged, not criticized. To paraphrase a Chinese prov-
erb, «a man's kind heart should not be regarded as the liver and lung of a donkey» [6].  

Unique Chinese food culture could explain this metaphor: the lungs and the livers are the cheapest parts 
of the donkeys, as they taste most terrible. In other words, this paroemia means "regard good intentions as 
bad ones." A comparison of bad intentions with the kidneys and lungs of a donkey could be very strange for 
foreigner readers, if they don’t know Chinese traditions and culture well. 

Many Chinese paroemias are based on ancient Chinese literature, especially Chengyu, which are based 
on the norm of classical Chinese. For example, there was a Chengyu, based on the ancient Chinese book 
“Records of the Three Kingdoms”, in the speech of the paramount leader of China, 刮骨疗毒, “Scraping 
Poison Off the Bone”: 

BEIJING – «Scraping poison off the bone» is a powerful allusion Xi Jinping, general secretary of the 
Communist Party of China (CPC) Central Committee, has used in his speeches on tightening Party discipline 
and fighting corruption, and it shows his resolve to advance the self-reform of the Party [7].  

According to the book, in order to detoxify his body, Guan Yu bore the pain when the doctor was scraping poi-
son off his bone without anaesthesia. This Chengyu means to do one’s best. By using such a paroemia the leader of 
China emphasized that it’s important to face the problems bravely and do everything to get rid of corruption. 

There are also paroemias passed on by oral tradition, which concern certain geographic names of China. 
For example, the latest five-year plan of the central government of China was reported to be an important 
opportunity to Hong Kong: 

Hong Kong must not miss this golden opportunity now being offered on a silver platter by the central 
government in its 14th Five-Year Plan. As Huang said while quoting a well-known Chinese proverb, "After 
leaving Suzhou, one will not find another boat to ride on" [8]. 

A Suyu of the province Guangdong, 苏州过后无艇搭, "after leaving Suzhou, one will not find another 
boat to ride on", was used in that article. It means the opportunity knocks only once. It was impossible to 
carry out some long-term projects in Hong Kong because of the local opposition. But having solved this 
problem, Hong Kong shouldn’t miss such an opportunity to develop itself. This paroemia is connected with 
an old Chinese custom. There used to be some boats with singers in Suzhou, but people wouldn’t find other 
similar boats after leaving Suzhou. So it’s important to catch the chance and have a good time.  

Such paroemias show the significance of history and culture in China. Thanks to them, the wisdom and 
experience of ancestors have been circulated so far. At the same time, they make the speech more credible, 
vivid and brief. 

According to the research, 47 of the selected 89 Chinese paroemias used in the English-language mess 
media of China concerned foreign policy, 66% of which were positive. But the paroemias with negative con-
notations were more diverse. The most common theme was the Chinese-US relations, and over half of those 
paroemias about the theme were with negative connotations. The descriptive translation is used most fre-
quently in translation of Chinese paroemias. The study also showed that Chengyu and Yanyu are used most 
frequently in English-language mass media of China. Chinese paroemias are used for communication with 
other cultures, they introduce Chinese culture, history and values, indicate the brevity, restraint and polite-
ness of Chinese speech, and express China’s attitude to other countries and international events. 
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