The starting point for Hallyu is considered to he £nd of the 20th century when, in the midst of an
economic crisis, an alternative idea emerged inctiwntry to focus not on industrial development bt
attracting investments in the high-yield entertagmtindustry. The idea proved quite successfulhiwvia
couple of years, neighboring countries becameasted in Korean dramas (dramas) and pop music. This
phenomenon was dubbed the "Korean Wave." In th@200broke beyond Asian countries and conquered
Europe, Russia, and America.

Initially, South Korean dramas began to be expottethe international market. Then the use of Sam-
sung's technological tools gained widespread populaoridwide. While these events were unfoldingle
early 2000s, the South Korean government realiaedetlconomic-cultural development and began stivin
to turn this effect into "soft power."

Hallyu is a national project, and thanks to govezntrsupport and savvy marketers, it exists todhis
and brings unimaginable revenue to the countrgastiry. And this is just the beginning; South Kdraa no
intention of stopping at what has been achieved.

The context of K-Pop development and its signifeeafor global culture are linked to its populariy.
is worth noting that the South Korean governmeobgeizes the opportunities offered by this musieaire
and seeks to create an image of a country fullsgirsited into global society. This approach to usmgic
within the state development strategy has accoregeé®outh Korea for many years.

Until 1987, there were only two state-controlleddmtcasting television networks. This lack of diitgrs
meant that government officials had power overrthesic industry, using censorship to ensure compdian
with their policies and control over state cultu@eurently, the government supports K-pop, leadingon-
troversial practices in recruiting and promotingp#p artists.

In a report by the Samsung Economic Researchutestithe Korean Wave is seen as a tool for engaging
foreigners in buying Korean goods. Initially, fageers become consumers of dramas and music (far-exa
ple, in 2005, Russia and Egypt were included &t stage). Then they buy accessories, clothing, etssn
and visit Korea (Japan, Taiwan, Hong Kong), attttiel stage they purchase Korean electronics anddio
hold items (China, Vietnam), and then prefer Korkfastyle and culture (Thailand).

The "Korean Wave" also acts as a multiplier effast:this sphere develops, other sectors of the-econ
omy also grow. In popular Korean dramas, produatginent is actively used, one of the techniquesiiof
tle and unobtrusive advertising, which involveswsbasing a product as a prop or mentioning it irositjve
light. Samsung often utilizes this method, withtéshnology and phones appearing as props in alatiost
Korean series. This fact positively impacts the dedifor this company's products. Additionally, melnar-
acters in series often inadvertently show viewaesrtskincare cosmetics, the popularity and denfand
which have soared in recent years. The world hasgrézed the quality of this cosmetics, positivietypact-
ing the profits of Korean companies annually.

It is also worth noting that thanks to the "KoréAtave," tourist arrivals in the country have alse in
creased. According to the World Tourism OrganizadNWTO), the number of arrivals in South Korea in
2018 reached 15.3 million tourists, which is 15 Afgher than in 2017.

In its report, HRI provides data that in 2017, 7.6Pforeign tourists (796,000) visited the countryder
the influence of BTS. Additionally, the Korea Tam Organization conducted a survey asking foreégn r
spondents about the most popular place in Soute&@s a result, 5 places were associated withgtbisp.
This fact is remarkable because it is rare to &rmbuntry in the world where tourism growth ocaoos due
to attractions, but due to a specific group of peofind how many similar travelers have visited ¢oentry
thanks to other musical performers or Korean dramas

Conclusion. Thus, it can be concluded that the "Korean Waved isnique phenomenon of modern
times that positively impacts the economy and smrof the country annually. There is hardly anotteem-
try in the world that has transformed its cultureia new form of tourism.

Hallyu is a national project, and thanks to goveentrsupport and savvy marketers, it brings unimagin
able revenue to the country's treasury. And thjassthe beginning; South Korea has no intentibatop-
ping at what has been achieved.

The context of K-Pop development and its signifeeafor global culture are linked to its popularily.
is worth noting that the South Korean governmeobgeizes the opportunities offered by this musieaire
and seeks to create an image of a country fullgirsited into global society. This approach to usmgic
within the state development strategy has accompa®outh Korea for many years.

The earlier hypothesis that the "Korean Wave" astsa multiplier effect towards the economy and
serves as a catalyst for the growth of touristvalsiin the country has been partially supportedtayistical
data. Further research in this area can be comtinue
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