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Noxtuceust 10 IRCnopmOMy KU
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2074

JIKcneprHoe 3ak/oueHne Ne 83/2021
00 ocyiecTB/JICHHH ONepalHii ¢ IPOAYKIHEH (Yeayramu), CBA3aHHBIX ¢
BHEIIHEIKOHOMHYECKOH AedaTebHOCTLI0 BI'YIC

Komucens no sxenioprHomy koutpoao BI'YDC, pacemotrpes 3asiienne Boabinuyk S.A.
Ha nyOaukauuio crareto asropoB Bosbmuvk S.A.. Jleikosa TJL.. [lonwas B.A. na temy
«B03MOKHOCTH _TEPPUTOPHAILHOIO OpeH/IMHIa KAK MHCTPYMEHTA VIIPABICHUS PA3BUTHEM
aalibHero Boctoka Poccuuy («Possibilities of territorial branding as development management
tool for the far east of Russia»), nputiia K BbIBOJAY O TOM, YTO B MaTepHale HE COACPIKHTCS
nH(opMallns OrpaHMUYeHHOro JIOCTYA.

Ha nyOnukaumio matepuaiia HeT HEOOXOJAMMOCTH [10JyHaTh Pa3perucHUC HCHTPATbHbBIX
BCJIOMCTB (MHHHCTEPCTBA, BEAOMCTBA WJIK JAPYrOd opranu3aunmn). B ¢Bsizu ¢ HTUM. KOMHCCHSI 110
SKCHOPTHOMY KOHTPoI0 BI'YIC 11octaHoBHAA, U4TO PAcCMOTPEHHbBIH MaTepHall MOKET ObIThb
onybimnkosan B xkypHaiie « [OAB JOURNAL» (Muust).

[Tporokon 3acenanus komucenu Ne (5 ot 31 mas 2021 r.
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