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ACCEPTANCE LETTER

We have the satisfaction to communicate that the paper “EMPLOYER
BRAND: PROMOTION COMMUNICATION TOOLS”, submitted by
the authors Natalia A. TSAREVA and Daria SNURNIKOVA, has been accepted for

publication on the Entrelinguas Journal.

Now that your manuscript has been accepted for publication it will proceed to
copy- editing, production and will be published on 2021.

Kind regards,

The Entrelinguas Journal e-ISSN: 1982-5587, stratified in the Qualis 2017/2018
(A4) - Google Scholar Impact Fact (Index h = 5). Impact Factor MIAR Spain 2019 =
9.1. Periodical indexed in the Web of Science. REDIB Impact Factor - Normalized
Percentile = 19,526 - global classification = 4,31.
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