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Abstract. Hotel promotion on the Internet is an important way to present your business to the general public, to 
inform about your existence on the market, about the advantages and, probably, the most important thing is to find your 
client. The starting point for introducing guests to the accommodation facility is the official website and subsequently its 
constant optimization and promotion in search engines. Right away or a little later, which depends on the plans and goals 
of business owners, it is necessary to connect advertising in search engines, set up contextual advertising, launch pages 
in social networks, send e-mail, register in travel aggregators and much more. Each of the methods has its own positive 
and negative characteristics that should be taken into account when optimizing digital channels. Because, betting on 
the use of several digital channels and marking the presence on the Internet where buyers are constantly 
located – in search engines, on their favorite sites, on social networks and focus on those that should bring 

the planned result. The article discusses modern digital tools that can help hotel companies improve the efficiency of 
promotion. The authors identify the main trends in changing the behavior of the population under the influence of external 
and internal factors of the development of the hotel business, identify the leading digital technologies in the hotel business, 
and present their hierarchy. The article also substantiates the use of digital technologies in the promotion of accommoda-
tion facilities and shows the effectiveness of the introduction of key digital tools in the activities of hospitality industry 
enterprises. It is concluded that when selecting certain technologies, it is necessary to accurately determine the goals that 
will be promoted by the implementation of digital technology, to explore your target audience, the market of competitors.  
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Аннотация. Исследования образа города/страны в имиджевом контексте занимают важное место в совре-
менной науке, при этом особый интерес представляет восприятие образа города в художественном творчестве. В 
статье анализируются подходы к определению основных понятий, таких как «образ», «художественный образ», 
«имидж». Проводится сравнительный анализ понятий «образ» и «имидж» территории. Выявляется возможность 
использования семиотического подхода к анализу образа города/страны, применяя характеристику «город как 
«текст» в передаче важных имиджевых характеристик. Рассматриваются особенности современного пейзажного 
искусства и то какую роль играет городской пейзаж в изобразительном творчестве сегодня. На примере интерпре-
тации работ российских (приморских) и китайских художников рассматривается возможность анализа образа го-
рода в имиджевом контексте. Исследуется восприятие образа города Владивостока в работах А.Я. Матюхина, 
С.М. Черкасова, И. Обухова, Сонг Юминг, Ван Яохуа и других художников, зрителями, участниками выставок, аук-
ционов, мастер-классов, биеннале и других мероприятий в России и Китае.  
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Introduction 
At the present stage of society's development, 

there is an increasing need to study the perception of 
images of different countries and national identities that 
are regional "neighbors" or are in close economic, polit-
ical and socio-cultural relations. This area of scientific 
research is of interest today not only to specialists in the 
field of territorial marketing, geoculture, image makers, 
but also becomes relevant for sociologists, cultural sci-
entists, art historians, and other specialists. 

The relevance of the research topic is dictated 
by the fact that the techniques of analyzing the image 
of various cities, countries, and cultures in the context 
of their image component are being actively explored 
in modern science.  

Of particular relevance is the opportunity 
through the means of art to understand peculiarities 
of perception of regions and to establish the foun-
dations of artistic visual language as a form of cul-
ture representing images of individual territories and 
countries, allowing us to understand the value 
meanings embedded by artists in the image, as well 
as to identify the attitude of viewers to these objects, 
– and therefore their image. 

This topic is also relevant because in modern cul-
ture the image of a city, region, country or other territory 
is important not only when choosing a place for tourism, 
work, but also cultural interaction between people. 
Along with this, in the modern world, it is art that is one 
of the catalysts in the formation of the cultural code of a 
certain ethnic group, the place of its existence as the 
basis of artistic creativity is a sensual, emotional per-
ception of what the artist embodies in his work. 

The analysis of the image of a city / country 
through works of art is dictated by the need to deeply 
comprehend the influence of the means of artistic cre-
ation on the perception of a modern person not only of 
this work itself, but also through it the comprehension 
of culture as a whole, the education of its aesthetic and 
moral foundations. 

The subject of the research is sociocultural ap-
proaches to image analysis of a city/country by means 
of art in an image context. 

The object of the study is the image of the city.  
The purpose of the scientific work is to explore 

sociocultural approaches to image analysis cities/ 

countries in artistic creation (using the examples of 
Russian (Primorye) artists` and Chinese artists` works. 

The objectives of this research work: 
1. To analyze the theoretical approaches to 

the determining the main directions of cultural re-
search in the analysis of the image of a city/country. 

2. To consider the possibility of using cultural 
approaches and methods in studying the image of a 
city/country using the works of Russian (Primorye) and 
Chinese artists as the examples. 

Research methodology 
The study was based on the approach of Cul-

tural Studies and the following methods: structural-
functional method, in order to identify the proportion 
between the concepts of “image” and “image”, “artistic 
image”, analysis of domestic and foreign scientific 
works, literature and scientific research sites. The se-
miotic method was used to analyze the paintings of 
Russian (Primorye) and Chinese artists dedicated to 
the image of the city of Vladivostok. 

The Main part 
At the beginning of this study, it is necessary to 

emphasize that imagology is a fairly young field, espe-
cially in cultural studies, little studied. Although in mod-
ern science there is enough sociological, political, eco-
nomic research related to the issue of the image of 
politicians and political parties, the image of organiza-
tions, goods and services, as well as territorial image, 
however, there is not enough research devoted to the 
analysis of the image of a city/country using the means 
of fine art. There are only individual articles and small 
publications in periodicals. That is why the study is de-
voted to this area. The concept of “image”, borrowed 
from English, began to be actively used in Russia only 
in the late 80s of the last century, thanks to the transi-
tion to market relations and the emergence of such a 
direction as marketing, associated with the promotion 
of enterprises, their goods and services and having 
nothing in common with cultural studies. But it seems 
only at first glance, because the concept of "image" as 
something complex literally means "image" as a look 
in English, but IT IS the key one in cultural studies.  

That is why, at the beginning of the study, it is 
necessary to focus on defining the basic concepts that 
are significant for this study, such as: “image”, “artistic 
image”, “image” and “symbol”. 
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According to the conducted etymological stud-
ies, it was revealed that the term "image" can be de-
fined as a picture of an object that arose in a person's 
mind and reflects objects and phenomena of the sur-
rounding reality. The authors Qin Qiwen and Zhou 
Yongkang in the book "Introduction to Imagology" con-
sider the concept of "image" in three directions: firstly, 
as the appearance and shape of a person and objects, 
and secondly, it is a substance that can act on human 
senses, generating impressions, ideas, thoughts and 
emotional activity, and finally, it is the unity of the con-
crete and the abstract, as well as the material and the 
spiritual [15, p. 4.]. 

However, in English there are several meanings 
corresponding to the concept of "image", this is the lit-
eral translation of "image", as well as "figure", "form", 
"identity". According to Lian Xiaoming, research in the 
field of the country's image, which originated in Europe 
in the 1990s, has now turned into a mature system. 
And, although these studies are mainly based on the 
study and discussion of the image aspect, they cover 
a complex range of factors such as time, psychological 
space, ways of visions, attitudes, cognitive schemas, 
the collective unconscious, ideology, utopia, the his-
tory of ideas, hierarchical relationships, thinking, lan-
guage, fiction, projection and even the theory of imag-
ination, etc. And in this complex interaction we find the 
same complex structural basis of the image when we 
consider the image of the city/country [20]. 

The scientific field "imagology" originated in 
France in the 50s, but greater interest in it began to de-
velop in China in the works of Meng Hua, the subject of 
imagology studies were images of "other"(some else), 
"other" (as something different), "foreign" countries, cul-
tures, nationalities. In the context of imagology, the fol-
lowing dimensions of the "Image" can be distinguished: 
internal and external, general and local, static and dy-
namic, real and false, material and spiritual. The com-
plexity of these factors and the setting of these dimen-
sions in imagology provides a useful analytical tool for 
understanding the image of the state. 

The concept of "image" is a complex, polyse-
mantic term that includes a large volume of meanings 
in the range from objects of the material world to visual 
objects. An image, from the point of view of philoso-
phy, is the result of reflecting an object in a person's 

mind. According to Plato, an image is an external and 
internal way of being an object, whereas Aristotle ar-
gued that the image is inside a person, and the source 
of this image is the material world, that is, the image is 
a kind of intermediary between the rational and sen-
sual principles of man. And the source of creating an 
image is imagination, as a movement arising from a 
sensation in action. The main function of the image is 
to reflect something more "meaningful" that is beyond 
the limits of human subjectivity. Therefore, the image 
is considered as a creative principle that allows a per-
son to know the reality around him [16, p. 446]. 

Ancient philosophers considered the image, on 
the one hand, as the specific external material appear-
ance of an object, and on the other hand, the internal, 
ideological component of the essence of this object or 
phenomenon. According to Aristotle, “images are 
mental intermediaries between feelings and mind, a 
bridge between the inner world of consciousness and 
the outer world of material reality” [1, p. 1087]. Along 
with this, in the interpretation of G.V.F. Hegel’s image 
is the act and result of the creative transformation of 
reality. That is why in Hegel’s aesthetics the image is 
viewed through the prism of artistry; he believes that 
“art depicts the truly universal, or the idea in the form 
of the sensory existence of the image” [10, P. 412].  

An artistic image is a method and form of trans-
formation and mastering of reality. A number of au-
thors such as Razumny V., Dremov A., Petrov S. be-
lieve that the artistic image as a form of mediated 
thinking is the unity of the general and the individual. 
But, however, an important aspect in understanding an 
artistic image remains its sensory perception. In the 
cultural dictionary, the concept of image is also inter-
preted as a sensory form of a mental phenomenon [5]. 
At the same time, being sensual in form, the image in 
its content can be sensual when talking about the im-
age of perception or the image of imagining, but also 
rational – in the case of the image of the world, the 
image of the country or the image of the city. 

An image in art is considered as a reflection of 
primary, empirical reality, while the image is not an ex-
act copy of its prototype (object, person or phenome-
non), it is conditional and reflects the inner imaginary 
world of the created work. When considering the im-
age in art as “thinking in images,” attention is focused 
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on the cognitive function and social purpose of artistic 
creativity. 

Also, the concept of “image” in some works cor-
relates with the term “imagining” and is a reflection of 
the image of something previously perceived.  

We share the point of view of Gorelova Y. R., 
who presents the image as "the way of interaction be-
tween man and the world, an intermediary between 
human consciousness and external reality [8]. Accord-
ing to Gorelova, the image is a kind of visual declara-
tion of reality.  

There is an interesting look at the image from a 
cultural aspect. So, Lotman M.Yu. the symbol is syn-
onymous with the image in the context of culture, 
which is emphasized by the special iconic principle of 
making. This author believes that “... a symbol differs 
from a conventional sign by the presence of an iconic 
element, a certain similarity between the expression 
and content” [12, P.160]. 

From the point of view of semiotics – the sci-
ence of signs and sign systems, an image is an 
iconic sign, so, it acts as a certain object denoting 
objects that have the same properties, based on the 
similarity of the signifier and the signified. At the 
same time, a sign is a material object that acts as a 
representative and substitute for another object, 
then the image is a certain system of signs that orig-
inates in the mind of an individual and is given to 
another through a system of codes.  

Averintsev S.S. also believes that a symbol is an 
image “taken in the aspect of its iconicity” [2, P. 826]. 
But, along with that, in his opinion, the symbol is a sign, 
having all the diversity of the image. According to Aver-
intsev, any symbol is an image, just as any image is 
partly a symbol. However, the concept of a symbol is 
broader, since in this case the image “goes beyond its 
own limits” through acquiring a certain meaning. 

Bransky V.P. believes that as long as the image 
exists in a person’s imagination, it is a “mental code of 
generalized human experiences” [3, P. 132]. It is hu-
man nature to materialize a speculative model, in other 
words, to imagine an image in order to share one’s 
feelings, experiences, and emotions, but since feel-
ings, emotions, sensations do not have visible forms, 
they cannot be depicted, but can be designated. So, 
every image is a visual sign of emotional relationships 
or, in other words, an image is a sign that represents 

information that is encoded in a certain way in artistic 
and objective forms. 

At the same time, it is also the author's form of 
thinking, but it is important that this is a sensory percep-
tion of reality. It is the author's principle which plays an 
important role in the determining the meaning of Image 
in the context of art, it is the author who comes up with, 
invents, creates his own unique, individual image. 

Considering the image of the city in the image 
context, namely, how in the process of perception of 
the creative product created by the author (artist, 
writer), which impresses the viewer, the reader and 
through the prism of this perception forms a certain at-
titude to the perceived object, it is necessary to define 
the concept of "image" and "territorial image". 

Thus, by image, researchers in the field of im-
age studies urge to understand the image of an object 
formed in the psyche of people, to which they evalua-
tive attitude in the form of an opinion. [19] 

Proponents of the cognitive approach (O.S. 
Vikhansky, I.M Lifits, A.B. Borisov) they consider im-
age as a set of knowledge that should be based on 
specific beliefs about various aspects of activity [4]. 

 According to F. Kotler, the image of a territory 
is a simplified generalization of a large number of as-
sociations, representations and pieces of information 
about a particular place. An image is a product of the 
mind trying to process and select essential information 
[18] 

Speaking about the image of the territory, D.P. 
Gavra means a set of ideas about the country (city, 
region, etc.) based on his own experience, on rumors, 
which ultimately create a certain image [6]. 

Another important factor related to image is that 
it is a universal education and can be applied to any 
object. Defining the country, we can say that it is “... a 
combination of emotional and rational ideas resulting 
from a comparison of all the characteristics of the 
country, one’s own experience and opinions that influ-
ence the creation of a certain image. All these factors 
make it possible to build immediately a whole chain of 
associations (when mentioning the country`s name) 
associated with it” [13, P.11]. 

When forming the image of a territory, the basis 
is its external and internal characteristics, its territorial 
identity, natural, geographical features, as well as cul-
tural values, history are analyzed. 
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Analyzing approaches to the definition of the 
concept of "city image", we rely on the works of G.G. 
Pocheptsov (2002), E.A. Petrova (2007), I.V. Grinev 
(2009). So, I.V. Grinev in his work “The Role of Cul-
tural Communications in the Process of Forming the 
Image of the State” writes that the image of Russia in 
the perception of foreigners consists of three main 
components: culture, politics and the image of “the 
Russian person himself.” At the same time, “...culture 
(spiritual and material cultural heritage) is perceived 
abroad as the most advantageous component. Its un-
deniable significance for the world is fixed at the level 
of the respondents’ basic ideas, and they appeal 
mainly to Russian culture” [9, P. 99]. 

The images of the country`s cities and its other 
territories play an important role in analyzing the image 
of the country. A positive image of the city is necessary 
to attract tourists, city guests, improve the social well-
being of its residents, and also to attract financial invest-
ment. The image of a city influences various aspects of 
urban development, and, above all, the economy, cul-
ture, migration processes, the behavior of residents in 
the city, as well as its perception by representatives of 
other cities, regions, and countries. The image of a city 
can be defined as “...a relatively stable and reproduced 
in the mass and individual consciousness combination 
of emotional and rational ideas about the city, formed 
on the basis of all the information received about it from 
various sources, as well as one’s own experience and 
impressions” [14, P. 112]. 

Exploring the peculiarities of perception of the 
image of a city, region, country, it is important to inter-
pret this concept as a "picture of the world". So, ac-
cording to Goranskaya T.G., "the picture of the world 
arises as a subjective human view of the objective 
world. The correlation of the "image of the country" 
with the concept of the "picture of the world" allows us 
to combine many interpretations of the country to-
gether" [7, P. 79]. So, it can be said that the perception 
of the image of the country is both individual and soci-
ocultural. 

At the same time, its cultural component (cul-
tural heritage, socio-cultural characteristics of the pop-
ulation of the territory, architecture, monuments, mu-
seums, representatives of the cultural intelligentsia, 
positioning the territory through their works, including 

art) acquires special significance in the image of the 
city. According to Kuznetsova A.I. at present “the main 
emphasis in the cultural policy of any country is on 
maintaining and strengthening the traditional image of 
the country, based on general widespread ideas about 
its historical and spiritual greatness, the wealth of ar-
tistic, architectural, cultural and other monuments of 
the past, its cultural heritage (music, ballet, theater, 
fine arts, cooking, etc.)" [11, P. 40].” 

In the works of Liu Weidong (2018), Jiu Qihong 
(2018), Shen Yizhen (2010). Fang Yi. (2015), Zhou 
Xian (2019), it is proposed to consider the "image of 
the city through works of art", the authors argue that: 
"the image of the state" means a specific figurative 
symbol that is based on material (nature, geography, 
material production, etc.) and spiritual (including edu-
cation, science, history, culture, values, etc.) elements 
of the territory and which is associated with this terri-
tory and causes a certain perception of it as a whole. 

A number of authors of the semiotic trend (Y.M. 
Lotman, Z.G. Mints) consider a city “a text” and the 
basis of such studies is city culture and city space. Ac-
cording to the researchers, this “text” can be embed-
ded both in artistic expression, in everyday life, and in 
folklore. A large role in considering this approach is 
given to fine art, namely the urban landscape. T.V. 
Ryabkova in her article “The Artistic Image of the City 
in Fine Arts” writes: "…according to the nature of the 
landscape motif there are industrial, urban and archi-
tectural landscapes, “veduta” (comes from seen, view, 
look, point of view) is often mentioned as one sub-
genre more [17, P. 207]”.  

Urban environment takes a great role in each 
artist`s activity who devoted it to landscape art. Crea-
tively perceiving the space around him, the artist re-
flects it in his paintings, transforming it in accordance 
with his artistic worldview.  

Referring to the work of Yu.R. Gorelova again, 
we can emphasize what exactly we agree with this au-
thor is that “... art is a sphere that involves not only 
intellectual, but also sensory-emotional perception of 
reality and its subjective reflection. In this case, sub-
jectivity does not spoil, but, on the contrary, enriches 
it, allowing the image to be revealed more fully in the 
perception of the recipient. The perception of artists 
sharpens essential features, makes images brighter, 
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which simplifies the very process of their perception” 
[8, P.29]. This author believes that talented artists con-
vey not just architectural structures, monuments, peo-
ple and their activities, they create the spirit of the 
times in their works. 

The paintings depict not only familiar urban 
landscapes that have survived to the present day, but 
also unique, now lost architectural ensembles. [6] 

Thus, the city is one of the leading directions 
in the artist's work. It is the city that is the source of 
inspiration and the embodiment of his creative po-
tential because it embodies the beauty of architec-
tural solutions, favorite and memorable places for 
citizens, the concept of "House" in the broadest 
sense of the word. As for painted old names of city 
streets, blocks of old houses, for instance, Millionka 
in Vladivostok, where a huge number of immigrants 
from China lived many years ago), all of them have 
become the "historical memory of the people." So, it 
is the artist who is able to realize this so-called "con-
nection of times". 

It is no coincidence that the urban landscape 
occupies a worthy place in the work of modern artists 
as urban landscapes – works depicting architectural 
monuments of the past always grab viewers` attention 
at art exhibitions, art salons and galleries. An oil paint-
ing on canvas or a graphic of artists are able to convey 
to the viewer unforgettable images of favorite cities 
and memorable places not only of their own, but also 
of another country very fully and effectively. 

In choosing a landscape motif, the artist shows 
taste, artistic and compositional flair. The expressive-
ness of the composition largely depends on the suc-
cessful choice of the point of view on the chosen motif 
of the landscape. 

So, in the painting "The Silver Bay", the Pri-
morsky artist A. Ya. Matyukhin conveys very accu-
rately the atmosphere of a winter morning, a thin 
layer of ice glitters in the sun, as if reflected in the 
mirrored surface of the seashore. A long white road 
running far beyond the horizon conveys a feeling of 
boundless expanse, and the city, located on the 
shore of the Peter the Great Bay, is still seemingly 
"waking up" and now "healing" with its life. The artist 
pays great attention to the depiction of temples and 
small churches in his work, proclaiming Christianity 
as the basis of Russian culture. 

Thus, drawing a conclusion based on the re-
sults of theoretical analysis, it can be assumed, and 
later proved by the example of specific studies, that 
the image of a city, a country, is what is created by 
the artist, and the image is how this image created 
by the artist is perceived by the audience. 

 

 
 

Fig. 1 – Paintings by A. Y. Matyukhin "Silver Bay", 
"Monastyrsky courtyard", "Church" 

 
Further in the article, using the example of 

works by Russian (Far Eastern) and Chinese artists, 
we will consider the peculiarities of perception of the 
image of the country / city among the audience (par-
ticipants of exhibitions, auctions, master classes, bi-
ennales, etc. events). 

Examining the perception of the image of Vladi-
vostok in the paintings of S.M. Cherkasov, respond-
ents (participants of the exhibition held at the Pri-
morsky State Art Gallery, in the number of 100 people, 
and Chinese spectators, students studying in Vladi-
vostok, in the number of 34 people, participants of the 
same exhibition) identified the following image charac-
teristics: the city is historical, special, mysterious and 
even fabulous. Many viewers refer to such character-
istics as: snowy or foggy, as well as good-natured, 
warm (Chinese viewers noted). Vladivostok residents 
most often talk about their favorite places and archi-
tectural structures that have become historical long 
ago (Morgorodok, brick buildings with worn walls on 
Aleutskaya Street, Briner's house, etc.). In their ver-
sion, some viewers noted those very old trams, which 
now only resemble the "passing era", miraculously im-
printed on the canvases of the master, and today it is 
possible to study the history of Vladivostok from the 
paintings of this artist. 

Indeed, the artist's paintings show a careful 
attitude to the history of his city and depict the image 
objects of the city, such as, for example, the funicu-
lar, which any guest of the city who has ever visited 



 
 

 
 

SERVICE plus 
SCIENTIFIC JOURNAL 

2025 Vol. 19 Iss. 1  10 

2025, 19(1), 3—17 

 
Konovalova E.E., Makusheva O.N.  

 

Digitalization as a driver of development of hotel business enterprises.  

Vladivostok dreams going by, Briner's house, or to see 
what the Golden Horn Bay was like before the con-
struction of the bridge. 

Fine art has always been the basis of the 
"memory of the people", its traditions, and its cultural 
heritage as the perception of a work of art testifies not 
only about the individual, artistic and figurative origi-
nality of the creator, but also characterizes the collec-
tive forms of experience peculiar to his time. 

Perceiving a work of art, the viewer pays atten-
tion to the visible values preserved by history, but the 

spiritual origins are no less important: the character of 
the people, their worldview, the type of national think-
ing, the specifics of the language. 

Thus, in Cherkasov's works, one can trace cer-
tain traditions peculiar not only to Vladivostok resi-
dents, but also to Russians in general. For example, 
traditional tea drinking, and especially tea made in a 
samovar on firewood, is a native Russian tradition, 
which is lovingly painted by the artist… or drinking tea 
with lemon in a glass with a cup holder is also a kind 
of designation of tea drinking as a pleasant pastime. 

 

 
 

Fig. 2 – Paintings by the artist S. M. Cherkasov "Morgorodok", "Aleutskaya Street", "Svetlanskaya Street" 
 

 
 

Fig. 3 – Paintings by the artist S. M. Cherkasov "Funicular", "Briner's House", "The Golden Horn Bay” 
 

 
 

Fig. 4 – Paintings by the artist S. M. Cherkasov "Tea on firewood", "Still life painting" 
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Thus, based on the culturological approach in 
analyzing the image of the city, the lifestyle of its in-
habitants, we have come to the conclusion that it is the 
main one from the point of view of the topic under con-
sideration, as it conveys a large amount of information 
through the prism of system-forming concepts such as 
culture, cultural patterns, norms, values and lifestyle. 

Justifying the use of the symbolic method in this 
work, which is based on the theory of sign and sign 
systems, an approach to "language" is important to us 
a work of art, as a system of signs, the allocation of 
conventional signs with an unmotivated relationship 
between the plan of content and the plan of expression 
and pictorial (iconic) signs with an established system 
of connections between these plans. 

Considering the possibility of using the symbolic 
method in the study of the image of the city in an image 
context, the works of I. Obukhov were analyzed in the 
perception of the audience, participants of the artist's 

exhibition, both in Russia (in Vladivostok) and in China. 
The artist's paintings clearly show an ironic attitude to-
wards his beloved city. The author calls him Vlad or Vla-
dik, as is customary for all Primorye residents. Portray-
ing his hero in a budenovka with a starfish, he symbol-
izes the image of his beloved city as a young boy, a 
traveler, a little cocky and very open. In the second 
painting Vladik is depicted in a cap in the image of a 
Red Army soldier, in the next painting we see Vlad the 
imperial. And there is a huge love for his city in all these 
images, and this attitude is transmitted to the viewer too. 

The painting "Star of Primorskaya" shows Vlad 
as a traveler, he is going on a long journey by rail. 
There is an inscription “9288 kilometres” on a suitcase 
that Vlad is holding in his hands. It means a distance 
from Moscow to Vladivostok. The image of Vlad is eas-
ily read by Russian viewers, but remains an interesting 
mystery for foreign viewers who are the representa-
tives of other cultures. 

 

 
 

Fig. 5 – Paintings by I. Obukhov "Star of Primorskaya", "Vlad – star of the sea",  
"Vlad – Red Army soldier", "Vlad – imperial” 

 
Respondents, exhibition participants in the 

number of 172 people, highlighting the image the char-
acteristics of Vladivostok noted most often: the city of 
the sea, our Vladik, the beginning the railway track, 
their own city, their native one; but the Chinese view-
ers gave the following characteristics: a revolutionary 
city, an outpost city in the Far East.  

Along with the above-presented studies of the 
perception of the image of Vladivostok in the works of 

Primorsky artists, the work presents an analysis of the 
works of Chinese artists who captured Vladivostok at 
different times and exhibited their paintings both in 
Russia and China. When comparing landscape works 
by Chinese and Russian artists dedicated to the image 
of Vladivostok, it should be noted that they have both 
common features and differences.  

Thus, in Song Yuming`s paintings made in Chi-
nese style the image of Vladivostok is presented in a 
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dull dark settlement located among low mountains 
made in black shades which in fact are not visible in 
the marine bright green city. On the one hand, the art-
ist`s paintings depict recognizable objects- a railway 

station, monuments and other architectural land-
marks. On the other hand, low mountains, which the 
city is surrounded with, are made in a typical Chinese 
manner, as only Chinese artists do. 

 

 
 

Fig. 6 – Paintings by the artist Song Yuming "Railway station in Vladivostok", 
"Central Square in Vladivostok' 

 

 
 

Fig. 7 – Paintings by Wang Yaohua "Park. Vladivostok", "Aleutskaya str. in Vladivostok", "Orthodox Church” 
 
After analyzing the perception of the image of 

Vladivostok in the works of Song Yuming, the following 
image characteristics were identified: Vladivostok is a 
city on the hills, a traditional, classic, snow-covered 
and gloomy city, often without the sun. However, there 
were other statements: a city with a firm character, 
bright, expressive.  

A completely different view of Vladivostok is 
presented in the paintings of the artist Wang Yaohua, 
made in the style of Van Gogh. The city is bright, joyful, 

cheerful, a little fabulous; that is how the artist shows 
the image of the city in his works. 

Respondents and participants of the artist's ex-
hibitions mention the following image characteristics 
as: a love-soaked, cheerful, lively sea city, a combina-
tion of East and West, different cultures in one city, a 
temple as the basis of life. 

A number of Chinese artists who represent the 
image of Vladivostok in their pictures see it as: bright, 
sunny, impressive, open and lively. Thus, discussing 
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Reng Guangyue`s works the viewers say about Vladivos-
tok as crowded, cohesive, civilized, "The Charm of Asia 
and the East" an even such an interesting comparison was 
noted in its version: "it resembles a cool sea breeze." As 

for the work of the artist Nu Rongyao, respondents high-
lighted such characteristics as "The lively life of a port 
city", “the sailors before the leaving for a long cruise”, 
"meetings and saying good bye in a city by the sea". 

 

 
 

Fig. 8 – Paintings by Reng Guangyue "Vladivostok. The city by the sea", Nu Junyao "In Vladivostok" 
 

Conclusion 
So, after conducting a study on the image of the 

city of Vladivostok, it was revealed that the city as an 
object, in all its diversity, can be considered from the 
point of view of a variety of sciences, however, consid-
ering the image of the city as a cultural category  it is 
possible to apply an image approach to the study of 
the image of a particular city, since the focus of artistic 

culture turns out to be the city's inherent features of 
originality,  uniqueness, its unique look, transformed 
by the artist in the works he has created. This study 
highlights the importance of the role of fine art of Chi-
nese and Russian artists in the perception of the im-
age not only of cities as individuals but also a country 
as a whole in the context of establishing a favorable 
intercultural dialogue. 
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