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T3 M HEOMHTA) B K CPCIHEBSKOBLID (MEPEEIC FOCYIAPCTRCHHLEE 0Opaiosanmnn — boxafl, rocygapcTao
Hypasenci 0 T.0.).

AHATHE PACHOIOKSHIA TAMATHHEDE IPEBHeil KYILTYPE B HCTOPHA 00 KPR ONPEIetn Tep-
PHTOPHH C HAGOMBMET WX EOHIEHTPANHE, KOTOPEIE BERMICTCHE! KIK KYIBTYPHO-ACTOPHYECKAS 30HEL
K Tasim TeppuTopasEM oTHoCATCR Dacceiin sammea [Tocsera (120 nassranskos), oxpecsocTh nocénka
Yeprrrosxa (180 naMATHHEOR), 4 TAERE IOMHHA peEl Paiponesod, BeproBes pesn Yooypu, Gacceiin
pesn Himerodl, sesoTopeie yaacTin g1 nobepesse ANOHCKOND MOPSE, MEORECTED APYIHX YHACTEOE.
BHeCcHAC EYIETYPHO-HCTOPHMOCKHX 20H B COCTAR NOIHAEITCILHEX TCPPHTOPHATLHEIX PCKPCALHOH-
HEIX CHCTEM B COMCTAHHH C HX OXPaHDi OYIeT coasiicTEOBATE PAacIpOCTPAHCHHE IHAHNN W yTESp-
HIEHHED HPABCTRCHHLD HEHHOCTed.

Taxmy 0Opazos, MOXKHD CASTATE BHBOL, 910 [IpHMOpLE, TAC HMSHTCR H COXPAHHINCE YHH-
KAMEHEIE HCTOPHEO-KVIETYPHEE PECYPOR, CAMOORITHAA KYILTYPA KOPEHHEIX HAPOI0E, OGnataet
GONBIIHM NOTCHORATOM AT PalBNTHE ITHOTPAfIMECKOrD TYPHIMA HA PErBOHATLEOM H MERIYHE-
poapoM peBEKEG. TYPRCTCKRI NOTEHIHAN PEEPEAUMOHHEL PECYPCOE H HCTOPHKO-KYIETYPHOTO Ha-
CACANA AAET BOAMOWHOCTE [IPHMOPCKOMY EPAK) FEPMOHIMHD BIHCATECE B MCEIVHAPOIHEID PHIHOK
TYPHIMA W QOCTHIHYTE HHTEHCHEHODD PEIEATHA TYPHIMA B CTPAHC. 3T0, B CBOK 0MCPE/h, 0DecnesmT
YCTOIMHBEI POCT TAHATOCTH W N0NOI0E HACCTEHHA, GYICT CTHMYIHPORATE PATRATHE CMCRHELY C Ty-
PHanos OTpacieii B YBCOHENT NPHTOK HHECCTHIMI B Peruosans e GeomeaeT.
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The event indusiry as a key element af the economic development sirategies is able fo solve a
range of problems: modernizaion of infrastruciure, promotion of their touristic products, therefore,
atiraction of fourists and ivestors. fn Wadivosiok there are varions conditions for development of
internariomal evenrs. The main problem can be summed in the lock of promotion of Viadivosiok
towrist s product an the world market and the failing of it authentic event concept.

Keywords: evenr indusory, tourist attraction, MICE, Special Events, tourists, factors to develop
Event Industry, vegion, infrastricture, economic impact.

Ewent tourism is one of the most perspective and dynamically developing trends of tourism. Its
share in the tourism services sector is increasing annually. Modern tourists, as well as another people
who want to see new territories, are more interested in learning the daily life of the territory, events
which oceur there and its style and rhythm of life, rather than traditional sightsezing.

An event can be defined as any public gathering of people for leisure, cultural, social, personal
or organizational ohjectives set apart from normal activity of daily life, whose purpose is to enlighten,
celebrate, entertain or challenge the experience of a group of people [1, p. 145].

Big sporting, cultural and business events have become important elements of the state policy
recently. Many countries, including Fussia, are actively fighting for the right to hold varous
international events on its own territory. Countries include these global events m its economic
development strategies. It solves several problems such as: modernization of infrastructure, promotion
their tounistic products, therefore, attraction of tourists and mvestors [3].

In the event tourism there are various thematic tendencies: national holidays and festivals,
theatrical shows, theater and film festivals, gastronomic festivals, camivals, fashion shows, sporting
events, music festivals, religious holidays, economic forums, ete. Depending on a scale, an event can
have regional, national or intemational kevel. Also, an event may be both a one-time or non-recurring
and annual or periodic.

In the context of marketing tasks, events” typology is based on the amalysis of foreign
experience and provides the separation for the following criteria: the type of the marketing
environment {political, corporate, social, coltural, recreational, scientific, sports), the nature of the
interaction (formal or informal) and the scale of the targeted audience (international, national,
regional, municipal, corporate) [6, p. 408].

According to John R, Walker, Introduction to hospitality, event industry consists of two
separate segments. The first segment is MICE (Meetings, Incentive, Conventions, Exhibitions). The
second segment is the Special Events, which includes sporting events, festivals, corporate events,
social events [7, p. 477]. MICE segment of the tourism industry can be very profitable.

The statistics indicates that the average member of MICE spends twice as much money than
other tourists.

The organization of special events in the hospitality industry is a business associated with new
ideas that a businessman should consider, develop and implement. In other words, this 15 2 business
that requires a high attention to details, the exact timing and schedule, logistics, as well as taking into
account all orgamizational aspects. Generally, a big team is mobilized m their implementation. Many
favorable deals substantially depend on the relationship with providers. It takes patience, flexibility,
clear agreements in the form of official paper, excellent communication skills and a sense of
responsability for their implementation.

Special events are held at vanous markets and can be very different in scale:

— sporting events: golf toumaments, football, bascball, tenmis, avto racing, recing on the
balloons;

— festivals: art. craft and music;

— COTporate events: incentive programs, the opening of large establishments, anniversary,
launch new products to market;

— congresses: incentive programs, sailing regattas, receptions and dinners, programs related to
the awarding [7, p. 488].

In the world there are about 136 festivals of different themes and their number is steadily
increasing from year to year. Each festival brings huge income to the state-run economy of the
country, where the event takes place. In this paper there are only examples of a fow festivals that take
place each year and that make a contribution to the regional sconomy.
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Brazilian Carnival attracts great attention both domestically and abroad. In general Brazil has
become a bright example how a usnal folk holiday can tum into the event of international scale and the
replenishment’s tool of the state budget. According to the Ministry of Tourism of Brazil, the country
was visited by 6.6 million tourists duning the carnival in 2004, The carmival’s revenoe was more than $
2.3 billion. Celebrations are held in different cities of the country: San Paulo, Recife, Salvador and
others. However, the camival in Rio de Janeiro 15 the most famous and colorful [5].

In 2009, the revenue from the Cannes festival was nearly 200 million Eures. [t created 3,200
jobs, and it has accounted for 10% annual occupancy rate of hotels in the region (according to BFM
source, on Apnil 15, 2001).

Oktoberfest, which is a very popular event among Russian tourists, is visited by about 6
million annually. Every year, (Mtoberfest creates 12 000 new jobs. Holiday's tumover totaled 449
million Euros in 2006, In the same year, guests of the holiday spent more than 500 million Euros only
on the accommodation in hotels and on public transport’s tickets.

In this way, each event brings a huge income to the state nin-economy of the country. When a
tounst visits and participates i festival, he 15 considered to spend money on the following things: food
and beverage, visiting museums and cultural institutions. buying souvenirs, transportation and
accommodation. S0 during the period of any event, all sectors of the tourism industry are activated:

~ food and beverage

- accommodation

— transport

— entertzinment activity

As for the city of Vladivostok, there are all conditions to hold international conferences,
forums, festivals or celebrations which can attract a large number of tounists.

First of all, Viadivostok is a part of Asia-Pacific region and many potential clients, tourists and
guests can come to the city for an hour flight. Secondly, Vladivostok has a ready infrastructure for the
development of the event industry: variety of conference and concert halls. Moreover, new ohjects of
tounst infrastructure were bult in Visdivostok and became the scalling card of the citys that ensured
the recognition at the regional and international levels.

The main problem is the lack of promotion of Viadivostok tounst’s product on the world
market and the failing of its own event concept. Participation in various tourism exhibitions for
promoting the tourism product of the region and training of high-gualified personnel could be a
solution for these problems.

Mow there are some interesting suggestions for promotion and development of our region.
Some of them are Advanced Special Economic Zones (ASEZ) located in different municipalities in
Primorye. How does it work? The creation by government Advanced Special Economic Zones has
generated new trends. For example, the development of tounstic sphere of Primorskiy region can be
strengthened within the special economic zone status Porto-Franco of Viadivostok. These events in
Vladivostok and neighborhood arcas can atiract more tourists, businessmen and investors. And now
our local suthorty has decided to creste Advanced Special Economic Zone on Russian Island. The
new fiscal regime could attract a huge investment in Primorskiy region’s infrastructure. The mvestors
want not only ASEZ but also city sights. [4].

In order to develop event tourism and to attrect foreign tounsts and non-resident, the Pimorskiy
Territory Department of Tourism organizes and holds annually about 30 festivals, workshops and cultural
events of intemational level and sbout 10 mtemnational sports events in Vladivostok and Primorsky
Ternitory. For example, the first ice marathon «Vladivostok lee Rus, Festival «Maslenitsan, Fashion Week
wPACIFIC STYLE WEEK» and Festival «Vladivostok Fortresss [2).

One of the important events of Viadivostok tounsm 15 Tounst Pacific Forum, And Pacific
International Tourism Exposition (PITE) is & part of this event. For 19 years PITE has been the annual
launch point for travel and vacation plans of Viadivostok residents and guests. Year on year it has
been expanding network of exhibitors and destinations to become the largest travel show in the Far
East of Russia. In 2015, PITE was a significant international event, bringing together leading
professionals of tourism in the Asian-Facific region and promoting the tourism industry of Primorskiy
Terntory. About 25 (00 guests engaged in the exposition last year. We can say again that all sectors of
tourism are involved and we have big revenue from this.

5o we can build the chain. Any event of different sphere of our life attracts people for visiting
or participating in it. These participators or visitors spend money on accommeadation, transportation,
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fisod and beverage and entertainment. This is a source of extra revenue for the region. And it creates
the best conditions for the promotion and for the improvement of termitory’s image.

The development of event tourism contributes to the regional economic development,
generates the creation of new jobs, guarantees the growth of the fiscal revenue of the temitory,
motivates new economic impulses to the regions and municipalities, improves the image of the region
as a favorable for living and economic development of termitory. That event tourism makes the most
efficient using of tounsm opportunities in the region, optimizing the tounst flow.

1 Bablin, AV. Special types of tourism [Electronic resource] /& Rostov-na-Donn: Feniks,
2008, — 252 p. — URL: hitpzftourlib. net/books_tourismibabkin. bitm

2 Federalnoe agentstvo po tunzmu.  [Electronic resource] & Official site. - URL:
httpcifwww. russiatourism rvnews/5 056/

3 Vestmk RMAT  [Electronic  rmesource] A Nel  4).— 2012 - URL:
http:fcyberleninks nufarticlem/rol-sobvtivnogo-turizma-v-razvitii-regiona

4 Advanced Special Economics Zones. Estern Econimic Forum [Electronic resource].
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Children making healthy — recovery of future generations. Health of the vouwnger generation i

part of the long-term development of society and the most imporiant element in ensuring itc securify,
therefore paid very close attention to the problems of children’s activities.
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