MUHOBPHAYKH POCCHUH
depepaibHoe rocyiapcTBeHHoe 6101keTHOe 00pa3oBaTebHOE yIpexKIeHHEe
BbICILIEr0 00pa30BAHHUS
«BJIAJMBOCTOKCKHHA FOCYJAAPCTBEHHbBII1 YHUBEPCUTET»
(®I'bOY BO «BBI'Y»)

Komuccust no akcnopmnomy KoHmpoaio
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IKcnepTHoe 3aKka0uenne Ne 126/2023

00 oCyLIeCTBIEHHH ONepaluii ¢ mpoayKnuei (ycayramMmi), CBA3aHHBIX €
BHELIHEIKOHOMHYecKoii gesiTesibHOCTEIO DI'BOY BO «BBI'Y»

Komuccus mo skcnoptHomy koHTpomo PI'BOY BO «BBI'V», paccmoTpeB
3asBienue byorosckoii T.B. Ha my6nukaiuio cratbu aBTopoB: by6HoBckas T.B., bytuy
®.E. Ha teMy «lludpoBas ¢huHAHCOBAasS I'pPaMOTHOCTH KJIMEHTOB NPU HCMOJIb30BAHUHU
6anxoBckux npoavkrosy (Digital financial literacy of customers when using banking
products) mpuiia K BEIBOAY O TOM, YTO B MaTepHajle HE COAECPKMTCA MHOOpMaLMs
OTpaHUYEHHOrO JOCTYyIa.

Ha mnyOnukaiuio Marepuana HeT HEeoOXOAMMOCTH TNOJNy4YaTh pa3pelIeHHe
IIEHTPANbHBIX BEJOMCTB (MUHUCTEPCTBA, BEAOMCTBA WK JPYroi opranusanuu). B ceasu
C 3TUM, KOMHCCHA 110 3kcnopTHOMY KoHTpomo ©I'BOY BO «BBI'Y» nocranosuna, uto
PacCMOTPEHHBI MaTepHanl MOXET OBITH OmyOnuMKoBaH B cOOpHMKe MmarepuanoB XXI
MeXIyHapoAHOH Hay4YHO-NPaKTUYecKoH KoHbepeHIHH «BHI30BBI COBPEMEHHOCTH H
CTpaTETHH PA3BUTHS OOIIIECTBA B YCJIOBHAX HOBOU peasibHOoCcTH» (Poccus, r.Mocksa).

[Tporokon 3acenanus komuccuu Ne 23 ot «15» nexadbps 2023r.
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