MHUHOBPHAYKH POCCHH

DeaepasibHOE rocyAapcTBeHHOE OIOIMKETHOE 00pa3oBaTe/bHOE yUpesKIeHHe
BbICIIEro odpasoBanus
«BIJAAJNBOCTOKCKHU NI'OCYJAPCTBEHHbBIU YHUBEPCHUTET»
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IKCIIEPTHOE 3AKJIOYEHHE Ne531/2023
O BO3MO>KHOCTH OINIYBJIUKOBAHHUSA

ITocTosHHO AeHCTBYIOIAas TEXHHUYECKas KOMHCCHS IO 3al[UTe TOCyIapCTBEHHOMN
TaliHBI QeJepaTbHOrO rocy1apCTBEHHOIO OIODKETHOTO 00pa30BaTEIbHOIO YUPEK ICHHS
BbICLIEr0  00pa3oBaHusd  «B/aiMBOCTOKCKMI  TOCYZapCTBEHHBIA  YHHBEPCUTET»,
paccMOTpeB CTatbl0 Ha TeMy «lludpoBas duHAHCOBAS I'PaMOTHOCTH KJIHEHTOB MpH
UCTIOJIb30BaHUN 0aHKOBCKHMX MpoaykToB» (Digital financial literacy of customers when

using banking products)

asTopa (oB): bybnonckas T.B., bytuu ®.E.

MOATBEPKNIAET, YTO B IPEIICTABICHHOM Hay4YHO-TEXHUYECKOM MaTepHae He CONEPIKUTCS
CBEJICHHUM, COCTABIIAIOLIMX IOCYAAPCTBCHHYIO TalHy, CTYKEOHYIO UITH KOMMEPYECKYIO

TaiHy, IPENATCTBYIOMUX OTKPHITON Iy OIHKaLUH.
3aK/IIOYEHHE: PACCMOTPEHHBIH HAyYHO-TEXHHYECKHIA MaTepual MOXET OBbITh

Ony0JIMKOBaH B OTKPHITOM MeYaTH.

IIpencenarens ITJITK ‘/ZJ/ A.H. JlaBbinoB

Cekperaps ITATK // /ﬂ, H.A. Xpamosa




