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DKCIepTHas KOMHUCCHS 10 3alllUTe IOCYJapCTBEHHOW TalHBI U 110 ONPE/ETIEHHIO
BO3MOXKHOCTH MYyOJIMKAIMK HAYYHBIX paboT B OTKPHITON MEYaTH WM ¢ OTMETKON «Jliis
ciyxebnoro nonmbzoanusy (JICII) dexepansHOro rocyaapcTBEHHOrO  OI0/DKETHOTO
00pa3oBaTeJLHOTO  YUpeKJeHHst  Bbicuiero  oOpa3oBanus — «BilaMBOCTOKCKMH
rOCYIAPCTBEHHBIH YHUBEPCUTET SKOHOMHUKH M CEPBUCA», PACCMOTPEB CTATHIO KAHAIM3
BJIMSIHUSL CTPATEIMYECKUX aJIbsHCOB Ha OTHOIIEHUs C 3aMHTCPECOBAHHBIMU CTOPOHAMMY

(«Analysis of the impact of strategic alliances on relations with stakeholders»)
(naszeanue pabomet)

asropa(oB) I'pecbko A.A, Jluxomepet E.H., Cononyxu K.C.

NOATBEPXKIAAET, YTO B IIPEJACTABICHHOM HAayYHO-TEXHMYECCKOM MaTepUase HE COACPIKUTCS
CBEJICHUI, COCTABJIAIONIMX I'OCYJAPCTBEHHYIO TaliHy, CIyKEOHYIO MM KOMMEPUECKYIO
TaliHy, OPEMSTCTBYIOIUX OTKPBITOM 11y OJIMKAIIHH.

3AKJIIOUEHME: paccMOTpeHHBI HAayYHO-TEXHHYECKMI Marepual MOXKeT ObITh
ony6auxosan B xkypHaie «AEBMR-Advances in Economics Business and Management

Researchy (Ppannus, r. [Tapux).
{6 Jcypuane... , mamepuanax Kongepenyuu... u m.n.)
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